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Abstract

Social media is computer mediated technology that allows people to share information with each other and it involves whole
community rather than an individual. Everyone has busy routine and people primarily communicate with each other through
electronic social media. As social media is so much integrated in daily routine of people, so it cannot be excluded from our
professions. Therefore it is time to understand power and applications of social media. In this article we will discuss about social
media which is new approach to reach patients by dental clinicians.
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Introduction

Social media is also called as “web 2.0” or social
networking.1,2 Social media comprises a variety of
internet applications that permit users to generate
content and interact with each other. The interaction
can occur in different forms, and some common types
include:

 Sharing links of interesting content created by
third parties.

 Profile update to public, regarding information
on present activities and even location data.

 Sharing of photos, videos and posts.
 Giving complements and Comments on the

photos, posts, profile updates videos and links
shared by others.

According to General Dental Council UK, social
media incorporates a number of internet based tools
which allow people to make and share content. Social
media includes e-communities, hosted image and
video services, wikis, RSS feed, internet forums, web
applications, folksonomies, blogs, social networking
sites such as Facebook, Twitter, LinkedIn, YouTube,
Flicker, Pinterest and Instagram.3,4Using these
applications one can read news or any other type of
content  and also interact with other people regarding
that news or other read content. In recent years,
attitude of public towards social media has changed as
social media became more popular and available.5,6,7

Millions of people are using social media sites such as
twitter, instagram and YouTube. In year 2013, 44%
adults were using social media sites, in year 2014,
52% and 61% in 2015. Thus every year the number of
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users is increasing. There is also generational
difference in social media users. Younger people are
using social media sites more. 88% of 16-24 years old
used social media daily while only 60% of 65 years
old used social media in year 2015.8,9 In today’s time,
the computer technology shifts the communication and
information collecting methods from paper to internet.
Each individual found to be logged –in online and
connected to other people as much as their daily
schedules allow.10

Some common websites

Facebook: It is a popular, free social networking site
that permits registered users to make profiles, photos
and videos uploading, message sending and stay in
contact with friends, family and colleagues. Nielsen
group found that internet users in United States spend
more of their time on Facebook than any other
website.11 Facebook has many groups for dental
professionals, including, for dentists, by dentists and
various pages for associations such as Faculty of
General Dental Practice UK and British Academy of
Cosmetic Dentistry. In both of these, there is facility to
sign up for membership which permit for networking,
links for searching new materials, courses and
forums.12,13

Instagram: It has 500 million active users. It is
primarily a mobile app which allows its users to
capture photos or small videos and they can share
these with others. Regarding dentistry, on instagram
there is bloodytoothguy which is concentrated on oral
surgery videos and dentistrymyworld which is related
to educational videos and photographs of complicated
multidisciplinary cases.14,15 Instagram is very fast and
easiest ways for a clinician to get attention of patients.

Twitter: It is a microblog that permits users to post
messages or tweet which can be read by other users. It
has been proven that twitter is a large database where
photos, videos and discussions are presented.15,16

Pinterest: This pin board style website is becoming
popular now days. 11 million people are using it, can
be used on pc or on mobile as a mobile app. A study
conducted by Guidry revealed that people spent more
time on Pinterest as compared to other social media
sites. In search tabs, it was found that dental and oral
surgery was searched. Also various images related to
dental instruments and patient education were
accessed from Pinterest.15,17,18

YouTube: it is another website used by people to
view, post, share and comment on media content
without any cost. Research has found that there was a
broad database of educational videos on different
topics, patient communication tools which are easily
accessible to people at no cost.1,2,15

LinkedIn: This social media is more concentrated on
professional audience and self promotion. After
subscribing, one can upload his/her personal profile
for professional networking and employment
opportunities, and it also identifies mutual friends or
colleagues. It also provides contact details for
colleagues and clinicians in same profession.15, 19,20

Social media and dental profession

Social media networks provide amazing marketing
option for dentists who are searching for different
ways to promote their individual practices. Social
media is integral part of most of patient’s life, both
younger and old age. This increasing popularity of
social network inspires the growing businesses and
professions including dental profession, to consider
dominance of power of social media in marketing of
professions. Zoomerang, an online survey firm
conducted a study including 1180 small and medium
businesses and 500 customers to know the influential
impact of social media on marketing. This study
revealed that: there is more visibility to a large number
of people, personalized communication with clients
and self-promotion.21

How social media can help dental practice

Building trust and relationships: Trust is most
important way to convert new patients into lifelong
patients. Provide high quality services to patients and
join conversation on social media, listen to patients
and answer their questions. All this help in developing
a trustworthy relationship with patients and they will
continue to choose your treatment over any other
dentist.

Marketing of dental practice: It is most effective
type of marketing for dental practice. All of us trust
our friends and family members. Everyone prefers to
get treatment from where other people known to
him/her have been before. When patients see that
some of their friends like a dental clinic page, then
they will be much more interested in that clinic. This
is the power of social influence.
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Professional connections: Joining communities and
making new connections with other expert dental
professionals can give new ideas and information
regarding dentistry. From social media connections,
one can know about recent innovations in field and
can learn them.22 New social media connections can
lead to speaking opportunities, invitations for
conferences and symposium, finding sponsors and
organizers for community events.

Monthly e-newsletter: A clinician can stay in contact
with patients by sending out a monthly e-newsletter
containing dental tips, and new advancements in
dentistry. These e-newsletters also act as reminder to
patients for their appointments.

Managing patient reviews and testimonials:
Reviews of previous patients are very much important
as new patients do online search to select a dentist.

Online visibility: Most people use internet while
searching for healthcare professionals. To select a
dentist, people go to dentist’s website and reference
Google, facebook and check online reviews of patients
treated by that dentist. Patient’s decision making
process is influenced by many factors such as dentist’s
website, photos and videos of dental clinic,
photographs of treated patients, online reviews and
relevant activity of dentist on social media.

Communication and strong relations: Social media
provide another line of communication with patients.
It gives greater feeling of availability of dentist to
patients. Patients probably do not visit their dentist, if
they do not have any dental problem. But they
probably do check facebook, instagram or online
website of dentist, showing their strengthened
relationship to dentist. Therefore attention should be
given to the way patients react to your social media
activity to maximize its benefits.23

Overcoming anxiety of patients: Communication
with patients on social media can help in eliminating
anxiety of patients related to dental treatment. It can
be possible by giving tried and true tips to patients and
make assure them that they will be safe and
comfortable in the dental clinic. Uploading previous
patient’s photos before and after treatment helps new
patients to see the outcome of treatment, and reinforce
them to get treatment.

Dental tourism: Dental treatment in some countries
such as Canada, Australia, and United states etc is
very expensive, so many people are unable to get

dental treatment they need. The solution to their
problem is dental tourism that is traveling to abroad
for affordable dental care and various type of dental
treatment procedures which are costly in their own
country.

Through social media more and more people become
familiar to dental tourism. People attend forums, visit
blogs, websites and various search engines on dental
tourism, collect information and see the views of other
people who received such type of dental
care.24Patients can search various hospitals online, see
details of dentists, their qualification and where they
trained and also can check reviews of natives of that
place regarding that hospital.

Online consultations: Nowadays patients can consult
health care professionals from different parts of world
through online consultation system. After creating an
account online, patient can confirm dental
appointment and make payments.  ‘Patient Portal for
Dental Patients’ is new system, creates personal
account of each patient which allows patients to access
their dental records from anywhere in the world.25

Guidelines regarding use of Social media

Dental professionals should behave professionally
both online and offline. Dental professionals should
never post inappropriate or harmful material which
can destroy reputation of whole profession. Patient’s
consent is very much necessary when posting any
patient related information on social media and patient
identifiable information should not be shared via
social media. Patient information should be
anonymised. Communication with patients on social
media must maintain appropriate professional
boundaries as online discussion with patients may
create legal complications and lawsuits, especially if
unsuitable comments are made during any discussion.
Always keep personal and professional networks
separate. Any type of information posted on social
media must be correct, evidence based and also
respect copyright issues.26,27 Any activity of a dentist
on social media must maintain confidence of patients
in dentist and dental profession.28

A correct and effective social media marketing
strategy can make amazing change in dental practice
and it is also economical if used under proper
guidelines. In today’s digital world even patients
expect their dentist to be on social media, so if you are
not, you are missing out opportunities to grow in your
field. Therefore dental professionals who have not yet
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used social media must realize the power of social
media for building relationships, getting information
regarding latest developments in dentistry and also
good tool for enhancing their practice. Framing a
strong social media reputation does not happen
overnight, yet getting started is as easy as posting one
photo or two.

Financial Support and Sponsorship: Nil

Conflicts of Interests: There are no conflicts of
interests

References

1. Ventola C L. Social media and health care
professionals: benefits, risks, and best practices. P
T 2014; 39: 491.

2. McAndrew M, Johnston A E. The role of social
media in dental education. J Dent Educ 2012; 76:
1474–1481.

3. General Dental Council. Guidance on using social
media. Effective from 27 June 2016. Available
at: http://www.gdc-
uk.org/Dentalprofessionals/Standards/Documents/
Guidance%20on%20using%20social%20media.pd
f(accessed October 2016).

4. [Accessed: April 6, 2011];Web
2.0. At: http://en.wikipedia.org/wiki/Web_2.0.

5. Lenhart A, Purcell K, Smith A, Zickuhr K. Social
media & mobile internet use among teens and
young adults. Millennials. Pew Internet &
American Life Project, 3 February 2010.

6. Duggan M, Smith A. Social media update
2013 [PewResearch Internet Project].

7. Davis III C H F, Deil-Amen R, Rios-Aguilar C,
Canche M S G. Social media in higher education:
A literature review and research directions.
[Unpublished paper] 2012. Available
at: https://works.bepress.com/hfdavis/2/ (accessed
October 2016).

8. Duggan M, Ellison N B, Lampe C, Lenhart A,
Madden M. Social media update 2014. p 9. Pew
Research Center, 2015.

9. Office for National Statistics. Household
engagement – C12: Use of the Internet for
participating in social networks. Available
at: http://webarchive.nationalarchives.gov.uk/2015
0909074951/http://www.ons.gov.uk/ons/guide-
method/method-quality/specific/business-and-
energy/e-commerce-and-ict-activity/social-
networking/index.html (accessed November
2016).

10. Oakley M, Spallek H. Social media in dental
education:A call for research and action. J Dent
Educ.2012Mar;76(3):279-287.

11. Social media. Available at:
http://whatis.techtarget.com/definition/social-
media.

12. Westrick S J. Nursing students' use of electronic
and social media: law, ethics, and e-
professionalism. Nurs Educ Perspect 2016; 37:
16–22.

13. Faculty of General Dental Practice UK. Online
information available at http://www.fgdp.org.uk.
(Accessed July 2016).

14. Instagram Press Centre. Online information
available at http://instagram.com/press (accessed
July 2016).

15. Bhola S, Hellyer P.The risks and benefits of social
media in dental foundation training. British Dental
Journal 2016;221:609-613.

16. Kwak H, Lee C, Park H, Moon S. What is Twitter,
a social network or a news media? In Proceedings
of the 19th International Conference on World
wide web 2010 (pp 591–600).

17. Hansen K, Nowlan G, Winter C. Pinterest as a
tool: Applications in academic libraries and higher
education. Partnership: The Canadian Journal of
Library and Information Practice and
Research 2012; 7.

18. Guidry J P, Carlyle K, Messner M, Jin Y. On pins
and needles: how vaccines are portrayed on
Pinterest. Vaccine 2015; 33: 5051–5056.

19. Van Dijck J. 'You have one identity': performing
the self on Facebook and LinkedIn. Media,
Culture & Society 2013; 35: 199–215.

20. McCorkle D E, McCorkle Y L. Using LinkedIn in
the marketing classroom: Exploratory insights and
recommendations for teaching social
media/networking. Marketing Education
Review 2012; 22: 157–166.

21. Hutson SM, Vij V. The growing importance of
social media for dentists. Availabe at:
http://www.dentistryiq.com/articles/2012/12/the-
growing-importance-of-social-media-for-
dentists.html.( accessed December 13, 2012).

22. Zilko A. Social media marketing: why every
dentist needs it. Available at:
https://www.firegang.com/social-media-
marketing-why-every-dentist-needs-it/ (Accessed
2016)

23. Dixie.Social media marketing for dentists: why
it’s important and how to use it. Available at:
http://www.practicecafe.com/blog/social-media-
marketing-dentists. ( accessed June 23rd, 2017)



ISSN: 2455-944X Int. J. Curr. Res. Biol. Med. (2017). 2(8): 17-21

21

24. Zemanta. Medical and dental tourism. Available
at: http://tourismdentalindia.com/dental-tourism-
in-india-info/articles/medical-and-dental-tourism.
(accessed 2011).

25. Saheer A, Marriette MT, Thomas HE, Mathew J,
Jasmi M. Social media and dentistry. International
Journal of Medical Research and Pharmaceutical
Sciences. 2017; 4(9):6-9.

26. Farnan J M, Sulmasy L S, Worster B K et
al. Online medical professionalism: patient and
public relationships: policy statement from the
American College of Physicians and the
Federation of State Medical Boards. Ann Intern
Med 2013; 158: 620–627.

27. Chauhan B, Janis Coffin D O FA. Social media
and you: what every physician needs to know. J
Med Pract Manage 2012; 28: 206–209.

28. Neville P, Waylen A. Social media and dentistry:
some reflections on e-professionalism. British
Dental Journal 2015; 218(8): 475-478.

Access this Article in Online

Website:
www.darshanpublishers.com

Subject:
Dental Sciences

Quick Response
Code

How to cite this article:
Sukhpal Kaur, Riponjot Singh, Sandeep Kaur. (2017). How social media can help dental professionals. Int.
J. Curr. Res. Biol. Med. 2(8): 17-21.
DOI: http://dx.doi.org/10.22192/ijcrbm.2017.02.08.004


